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Q: In the past few weeks, which countries/cities, if any, have you seen promotional tourism campaigns for?
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Q: You may or may not have mentioned this already, but have you seen any advertising campaigns for Tel Aviv & Jerusalem in the past few months?
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Q: Have you seen this commercial before today?
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Q: Thinking about the advertising campaign you have just seen and heard, what, in your opinion, is the main message of the campaign?
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The Media and Brand Expression Research Specialists Q: Please indicate to what extent you liked or disliked the advertising campaign for Tel Aviv & Jerusalem overall.?

Q: What if anything did you like/dislike about the advertising campaign you have just seen for Tel Aviv & Jerusalem?
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Q: Overall, which of the following statements, would you say apply to the campaign you have just seen and heard for Tel Aviv & Jerusalem?
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Q: Tel Aviv & Jerusalem are places that will provide a range of experiences?
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Q: A trip to Tel Aviv & Jerusalem is a journey in which you will experience a lot in a short time?
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Q: Having seen this advertising campaign, how interested would you be in going on a visit to Tel Aviv & Jerusalem?
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